
 

 

 

 



 

 

This article got a lot of attention on the Detroit Metro Chevy Dealerships website and it got 

some really wonderful comments on the restaurant owners’ Facebook page…please go to 

the next page if you’d like to check some of them out… 

 



A text from the Content Manager: 

And I got this follow-up about its performance in an email a 

couple days later… 

Again, phenomenal work with HenriettaHaus. A “successful” story yields a 1% click-through rate. Most stories 

don’t hit that. HenriettaHaus broke 3% on day 1, and settled in around 1.5% by day 2. Curious to see how it did 

over the weekend, but regardless, it was already a massive success. Big W on the In the D front. 

The owners of the restaurant loved it and shared on their own Facebook page and it got 

some lovely feedback: 

 



And this…. 

 

Articles were syndicated out to local news websites. Here is some hilariously unfortunate 

placement on the channel 7 site: 

 

 


